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Halal tourism is a rapidly growing sector with significant potential to support
regional economic development. Pahawang Island, located in Bandar Lampung,
offers stunning natural beauty that attracts tourists; however, the concept of
halal tourism has not been optimally developed. This study aims to explore
strategies for developing halal tourism in Pahawang Island using a qualitative
exploratory approach. Data were collected through in-depth interviews,
observations, and document studies involving various stakeholders, including
tourism business actors, local government, and Muslim tourists. The findings
indicate that the development of halal tourism in Pahawang Island requires
improvements in sharia-compliant facilities, halal certification for culinary and
accommodation services, and education for the local community and tourism
stakeholders regarding the halal tourism concept. Additionally, collaboration
between the government, business sector, and local communities is a key factor
in successfully implementing halal tourism. With the right strategies, Pahawang
Island has the potential to become a leading and competitive halal tourism
destination.
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A. INTRODUCTION

Indonesia, as one of the largest archipelagic countries in the world, has a vast and
diverse population. According to data from the Central Statistics Agency (BPS) in 2024,
Indonesia's population reached 281,603,800 people spread across 17,000 islands, with a
total area 0f 1,916,906 km?. With a Muslim population of 87% or approximately 250 million
people (World Population Review, 2024), Indonesia is the country with the largest Muslim
population in the world. This makes Indonesia a potential market and a primary
destination for the development of the halal industry, including the rapidly growing halal
tourism sector worldwide.

The concept of halal tourism has been receiving increasing global attention due to
its contribution to foreign exchange earnings and economic growth. According to the
Mastercard Crescent Rating Global Muslim Travel Index (GMTI) 2024, Indonesia was
named the "Top Muslim-Friendly Destination of The Year 2024." This achievement is
supported by various government initiatives, including the establishment of the Indonesia
Muslim Travel Index (IMTI), which aims to enhance Indonesia's competitiveness in halal
tourism. This development effort is not only intended to attract international Muslim
tourists but also to meet the needs of domestic travelers who prioritize halal principles in
their travels.

According to data from the Ministry of Tourism, the number of international
tourists visiting Indonesia increased significantly from 7.6 million visits in 2011 to 16.1
million visits in 2019. However, the COVID-19 pandemic that hit the world in 2020 and
2021 led to a sharp decline in tourist arrivals in Indonesia. To mitigate the impact, the
government allocated a stimulus of IDR 2.85 trillion for the tourism industry through the
Ministry of Finance. This initiative aims to revive the tourism sector, including halal
tourism, by increasing the number of Sharia-compliant hotels, halal-certified restaurants,
and other facilities supporting the halal tourism concept.

Concrete efforts to develop halal tourism in Indonesia can be observed in the
growing number of Sharia-compliant hotels and halal certification in the culinary sector.
In 2013, there were 150 hotels in the process of implementing Sharia principles, with 37
hotels already obtaining halal certification. Additionally, among the 2,916 registered food
establishments, 303 had been halal-certified, while 1,800 others were in the certification
process (Ministry of Tourism, 2015). These statistics indicate that halal-compliant facilities
are gaining increasing attention in the tourism industry.

Halal tourism is defined as an additional service that meets the needs of Muslim
tourists, including the provision of halal food, prayer facilities, and an environment that
supports Muslim travelers' comfort. Indonesia is currently striving to develop a quality
tourism strategy, which emphasizes the length of stay and tourists' spending rather than
merely increasing the number of visits. This approach aims to ensure the sustainability of
the tourism sector while maximizing the broader economic impact on local communities.

One of the potential destinations for halal tourism development is Pahawang
Island, located in Pesawaran Regency, Lampung Province. This island boasts
extraordinary natural beauty, including white sandy beaches, clear blue seas, and a rich
coral reef ecosystem. The destination is famous for snorkeling and diving activities,
particularly at Nemo Park, which offers stunning underwater scenery with diverse fish
species. Pahawang Island is divided into two main areas: Pahawang Besar, which serves as
the tourism hub, and Pahawang Kecil, which offers a more tranquil and natural
atmosphere. The diversity of ecosystems and the island's natural beauty make it an
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attractive destination for both domestic and international tourists.

Beyond its natural attractions, the involvement of local communities in
maintaining cleanliness and environmental sustainability adds value to Pahawang Island
as a halal tourism destination. The concept of halal tourism not only encompasses halal
food consumption and prayer facilities but also emphasizes environmental sustainability
and ethical tourism services. Therefore, developing halal tourism in Pahawang Island
requires strategies encompassing infrastructure, regulations, and education for local
communities and tourism industry stakeholders.

Several strategies that can be implemented for halal tourism development in
Pahawang Island include enhancing Sharia-compliant facilities, halal certification for
culinary and accommodation services, and educating local communities about the halal
tourism concept. Enhancing Sharia-compliant facilities can involve the construction of
mosques or prayer rooms in strategic locations, the provision of certified halal food, and
the availability of family-friendly recreational facilities. Meanwhile, halal certification for
culinary and accommodation services aims to assure Muslim tourists that they can enjoy
services that align with Islamic principles.

Educating local communities is a crucial factor in halal tourism development. As
part of the tourism industry, communities need to understand the standards of halal-
based services, including cleanliness, hospitality, and ethical treatment of tourists.
Furthermore, collaboration between the government, the private sector, and local
communities is key to successfully implementing this concept. The Lampung Provincial
Government needs to support halal tourism growth through regulations, incentives, and
guidance for tourism business operators.

Enhancing halal tourism promotion at both national and international levels is also
an essential aspect. Effective marketing strategies, including digital media campaigns and
partnerships with Muslim-friendly travel agencies, can increase Pahawang Island's appeal
as a premier halal tourism destination. Additionally, participation in global halal tourism
forums and exhibitions can expand market reach and attract Muslim tourists from various
countries.

As the halal tourism industry continues to grow, research indicates that Muslim
travelers tend to exhibit high loyalty to destinations that comprehensively provide halal
services. According to the State of the Global Islamic Economy Report (2023), global
Muslim tourist spending is projected to reach USD 225 billion by 2028, with an annual
growth rate of approximately 7.5%. This demonstrates the significant potential for the
halal tourism sector to continue expanding and contributing to the economy.

With the right strategic measures, the halal tourism industry in Pahawang Island
can make a substantial contribution to regional and national economic growth. In
addition to increasing local revenue, halal tourism development can create job
opportunities for the local community, stimulate the growth of micro, small, and medium
enterprises (MSMESs), and strengthen Indonesia’s position as a leading destination in the
global halal tourism sector. Therefore, this study aims to analyze the strategies for
developing halal tourism in Pahawang Island, Bandar Lampung, as well as to examine the
opportunities and challenges in its development. Additionally, this study seeks to assess
the policies of the Lampung Provincial Government in supporting the development of
halal tourism in Pahawang Island.
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B. METHOD

This study employs a qualitative approach with a descriptive method to examine the
potential and development strategies of halal tourism in Pahawang Island, Bandar
Lampung (Creswell, 2014). The descriptive method is used to provide an in-depth depiction
of existing conditions and the possible development efforts that can be undertaken (Miles
& Huberman, 1994).

A case study approach is selected to comprehensively understand various factors
influencing halal tourism development in the region, including the roles of local
communities, government, and tourism industry players (Yin, 2018). This research is
conducted in Pahawang Island, Bandar Lampung, chosen due to its significant potential as
a halal tourism destination, supported by its natural beauty and a predominantly Muslim
local culture. The study spans six months, from January to June 2025, covering the stages
of planning, data collection, analysis, and report writing.

The data sources in this study consist of primary and secondary data. Primary data
is obtained through in-depth interviews with local communities, tourism actors, and
relevant government officials (Patton, 2002). Additionally, direct field observations are
conducted to understand actual conditions. Secondary data is gathered from documents,
reports, articles, books, and previous research related to halal tourism development
(Denzin & Lincoln, 20m).

Interviews are conducted using a purposive sampling technique, involving key
informants such as local tourism entrepreneurs, Pahawang Island residents, and Muslim
tourists who have visited the island (Bryman, 2016). Observations focus on identifying
existing tourism infrastructure, tourist activities, as well as natural and cultural potentials
that support halal tourism development. Documentation involves collecting photos,
videos, and written materials related to the conditions and potential of halal tourism in
Pahawang Island.

Data analysis follows three main stages: data reduction, data presentation, and
conclusion drawing (Miles et al., 2014). Data reduction involves filtering relevant
information and eliminating unrelated data. Data presentation uses tables, diagrams, and
narrative descriptions to facilitate interpretation. Conclusions are drawn based on the
analyzed data to answer the research questions.

The validity and reliability of the data are ensured through triangulation techniques,
including source triangulation, method triangulation, and time triangulation (Denzin,
1978). This study also adheres to research ethics principles, such as obtaining informed
consent from informants, ensuring data confidentiality, maintaining honesty, and
upholding social responsibility (Silverman, 2013). However, this research has several
limitations, including time constraints, data sources, and accessibility to certain remote
areas of Pahawang Island.

C. RESULT AND DISCUSSION

Pulau Pahawang, located in Teluk Lampung, Pesawaran Regency, Lampung
Province, is a tourist destination that offers extraordinary natural beauty. With its white
sandy beaches, well-preserved coral reefs, and abundant mangrove forest ecosystems, the
island has become a favorite destination for both domestic and international tourists.
Pulau Pahawang consists of two main parts, namely Pahawang Besar and Pahawang Kecil,
as well as several small surrounding islands that also have tourism potential. Activities
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that tourists can enjoy include snorkeling, diving, mangrove trekking, and fishing.
However, this study found that tourism development in Pulau Pahawang still faces
various challenges, especially in the implementation of ecotourism principles and the
halal tourism concept, which are not yet optimal.

Geographically, Pulau Pahawang has varied topography, with a combination of flat
coastal areas and hilly regions. The average air temperature on the island ranges from
28.5 to 32.0°C, creating a tropical climate that supports the growth of marine flora and
fauna. Demographically, the majority of the population of Pulau Pahawang comes from
the Sundanese ethnic group, with their main livelihoods as fishermen, farmers, and
traders. Based on 2023 data, the population of Pulau Pahawang reaches 1,715 people. The
life of the people on the island is still rich in local culture, which is a unique attraction
for tourists who want to experience tourism based on local wisdom.

The history of Pulau Pahawang can be traced back to the 18th century when Ki
Nokoda and Hawang first set foot in this region. Subsequently, the development of
settlements increased with the arrival of H. Muhammad bin H. Ibrahim Hulubalang and
Ki Mandara from South Sulawesi. Over time, the Lampung and Bugis communities also
participated in the development of this region, forming a diverse social structure. In the
context of halal tourism, Pulau Pahawang has begun to develop tourism services that
cater to the needs of Muslim tourists, such as the provision of halal food, prayer facilities,
and Muslim-friendly services. However, this study found that there is no specific
regulation governing halal tourism at the national level, although there are fatwas and
guidelines issued by the Indonesian Ulema Council (MUI).

Pulau Pahawang has great potential to be developed as a halal tourism destination.
Its natural beauty, friendly community culture, and strong local wisdom are the main
assets in developing sharia-based tourism. However, this study found that there are
several main challenges in developing halal tourism on the island. One of the main
obstacles is the lack of facilities that support Muslim tourists, such as adequate prayer
facilities, certified halal restaurants, and accommodations that meet halal tourism
standards. In addition, the awareness of business actors regarding the concept of halal
tourism is still low, so further education and socialization are needed.

In terms of infrastructure, access to Pulau Pahawang still needs to be improved,
especially in terms of transportation and waste management. Roads to tourist spots on
the island are still inadequate, while sanitation facilities and waste management have not
been optimally managed. In addition, the promotion of halal tourism in Pulau Pahawang
is still limited, especially in reaching the international market, which has great potential
to support the growth of this sector. Therefore, halal tourism development strategies
need to be designed with a more comprehensive approach.

Strategies that can be applied in the development of halal tourism in Pulau
Pahawang include increasing prayer facilities at every tourist location, developing
attractive halal tourism packages, and collaborating with the Ministry of Tourism to
obtain halal certification. In addition, the use of social media and the internet can be an
effective strategy in increasing the attractiveness of Pulau Pahawang as a halal tourism
destination.

To address the existing weaknesses, concrete steps are needed, such as improving
halal tourism facilities, providing tour guides who understand sharia principles, and
facilitating halal certification for restaurants and hotels. In addition, halal tourism
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development efforts can also be directed at strengthening products based on local
wisdom, such as halal-compliant local foods and handicrafts from the local community.

In the development of halal tourism, SMEs play an important role in providing
local products that can support this sector. Therefore, training and halal certification for
SMEs are one of the strategic steps that need to be implemented. In addition, digital
marketing can be utilized to expand market reach and increase the competitiveness of
local products. Partnerships with halal certification institutions and investors can also
help improve the quality of products and services available to Muslim tourists.

Government support is essential in the development of halal tourism in Pulau
Pahawang. The government can provide incentives for businesses that implement the
halal tourism concept, organize training for the community, and improve infrastructure
that supports tourist comfort. In addition, promotion at the national and international
levels is also a key factor in attracting Muslim tourists to Pulau Pahawang.

In addition to economic aspects, the development of halal tourism in Pulau
Pahawang must also consider environmental sustainability. Some steps that can be taken
to preserve the environment include coral reef conservation through transplantation
programs, better waste management, and mangrove forest preservation by involving local
communities in reforestation programs. In addition, educating tourists about the
importance of maintaining cleanliness and environmental sustainability can be a
preventive effort in reducing the negative impacts of tourism activities.

Overall, Pulau Pahawang has great potential to become a leading and sustainable
halal tourism destination. With support from various parties, including the government,
community, and private sector, the island can be developed into a destination that is not
only attractive to Muslim tourists but also provides economic benefits to the local
community and preserves the existing environment.

D. CONCLUSION

The findings of this study indicate that the development of halal tourism in
Pulau Pahawang, Bandar Lampung, holds significant potential. However, it still faces
various challenges, such as the lack of supportive regulations, limited halal
infrastructure, and the low understanding of the halal tourism concept among the
community and business actors. Therefore, a comprehensive strategy is needed to
optimize this potential.

The appropriate strategy for developing halal tourism in Pulau Pahawang
includes several key aspects. First, strengthening halal regulations and certification by
establishing clear policies regarding halal tourism standards and encouraging halal
certification for restaurants, accommodations, and other tourism facilities. Second,
developing halal infrastructure, such as providing adequate prayer facilities, proper
ablution areas, and accommodation services that align with sharia principles. Third,
enhancing human resource capacity through training for tourism operators, guides, and
local communities to understand and implement halal tourism principles. Fourth,
optimizing digital marketing by leveraging social media, websites, and halal travel
platforms to promote Pulau Pahawang as a Muslim-friendly tourist destination.

With the synergistic implementation of these strategies by the government,
community, and tourism industry stakeholders, Pulau Pahawang can develop into a
leading halal tourism destination in Indonesia. This will not only enhance the
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competitiveness of regional tourism but also positively impact economic growth and
the sustainable welfare of the local community.

E. RECOMENDATION

To support the development of halal tourism in Pulau Pahawang, the local
government and policymakers need to formulate specific regulations that
accommodate halal tourism standards, including policies for halal certification for
business operators. Additionally, budget allocations should be directed toward building
and improving halal tourism infrastructure, such as prayer facilities, ablution areas, and
accommodations that align with sharia principles. Synergy between the government,
academics, the tourism industry, and the local community is also essential for the
effective and sustainable management and promotion of halal tourism.

Tourism industry players are expected to actively participate by obtaining halal
certification for culinary businesses, accommodations, and tourism services to build
trust among Muslim tourists. Furthermore, providing Muslim-friendly facilities, such
as certified halal food, prayer time information, and a tourism environment that
supports the needs of Muslim travelers, should be a priority. The development of
attractive halal tourism packages, including eco-tourism based on Islamic values, can
also serve as a draw for both domestic and international tourists.

The community and MSMEs (Micro, Small, and Medium Enterprises) play a
crucial role in supporting halal tourism by enhancing their understanding of this
concept through training and education. They can also seize economic opportunities
by developing local halal products that can attract tourists. Additionally, maintaining
cleanliness, environmental sustainability, and a welcoming attitude toward tourists is
essential to ensure Pulau Pahawang builds a positive image as a halal tourism
destination.

From a marketing and promotion perspective, the use of digital media such as
social media, tourism websites, and halal travel platforms should be optimized to
increase Pulau Pahawang's visibility as a halal tourism destination. Events or halal
tourism festivals can also be organized to attract Muslim tourists and strengthen the
branding of halal tourism in the region. Collaborations with influencers, Muslim travel
bloggers, and halal travel agencies can serve as effective strategies to expand market
reach and boost tourist visits.

With the proper implementation of strategies and synergy among various
stakeholders, the development of halal tourism in Pulau Pahawang can be optimized,
bringing positive impacts to regional economic growth and the sustainable welfare of
the local community.
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